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Opening a jewellery shop, changing locations or renovating 
is an important step.
For this reason, we’ve decided to write a guide with tips for SUCCESSFUL projects, starting 
from the selecting and managing your SPACE.

A NEW 
DESIGN

RENOVATING SPACES

Have you ever asked yourself the following 
questions? How much does my jewellery 
shop reflect who I am? I’ve not renovated 
it for so long, and it’s obvious. When is the 
right moment to give it a new look? Will 
renovation bring increased revenue?

To answer these questions, you have to 
keep in mind that aesthetics always plays a 
fundamental role in sales for the jewellery 
world, thus, it’s important to keep up with 
the times.
In our minds, jewellery has always 
represented luxury and exclusivity.
When you decide to renovate a jewellery 
shop, it’s important to offer something 
new and personal in order to stimulate 
new emotions in your customers and best 
display your products, as if they were on a 
stage.

But when should I renovate my shop?
There are a variety of reasons to renovate 
and relaunch your jewellery shop, for 
example:
•    A change in management, and thus a 
change in style and personality
• A personal style revolution
• To freshen up the style and keep up with 

the times
• A change in focus
What’s truly important, however, is to 
review and reorganise spaces in a modern 
way, making the shop more enticing to 
existing customers while attracting new 
ones.

CHANGING LOCATIONS/OPENING A SHOP

The first step in opening a shop or 
changing locations is choosing the right 
space!

The future of your shop depends on 
the perfect location because visibility 
guarantees a constant flow of clients.
Therefore, it’s advisable to open on a main 
shopping road, in a shopping centre or a 
historic centre.

How big should it be? 
It depends on how much space you’d like 
to dedicate to displaying products and 
welcoming customers.
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ANALYSIS AND 
FOCUSING

Once a project for a new shop has begun, it’s 
essential to study the competition to propose 
something innovative and up to date.

• Are there any competitors in your 
area? Why do people shop with 
them?

• What type of area are you in? What 
could your typical customer be like?

• Why should customers choose your 
shop?

Were you able to answer the last question?
Remember that quality, experience and 
low prices are not valid answers, they’re 
subjective elements that your competitors 
either have or can appear to have.

The best way to position yourself on the 
market and answer that last question, now 
that we’re in a highly competitive market, is 
by FOCUSING. 

To open a shop, you must first start with an 
accurate market analysis, a deep study to 
find a profitable niche and consumer target.

Naturally, such analysis must also consider 
the types of products you offer, for example: 
are you looking more towards the luxury 
market and people with a larger budget for 
jewellery, or are you opting for diversification 
and a quality-price ratio for products in 
series?

You must also consider what aspects 
you’d like to highlight by identifying unique 
characteristics to use to communicate with 
potential clients.

For example, a person looking for a specific 
watch at the same price and distance will 
choose a shop where they perceive greater 
attention to design and attention to details.
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Why is it important to choose an industry 
professional?

Working with an industry professional is 
important because only they can understand 
the FUNCTIONAL and AESTHETIC 
requirements to create a bespoke design for 
your jewellery shop.

How to choose the right professional?

Choosing the right person is subjective 
because it requires experience in the industry 
as well as an ability to best understand 
and interpret your goals, all while leading a 
project throughout all its phases: 

“True professionals don’t suggest taste or 
style, they must take yours and give it back 
in a clean manner”

CHOOSING
A STUDIO 

DESIGN

PRODUCTION

SUPERVISING THE WORK

PRE-ASSEMBLY AND ASSEMBLY 
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DESIGN AND 
CONCEPT

What do we want to aim for?
It’s important to answer this question before 
starting the design phase.
For example, if you want to raise the level of 
your jewellery shop, during the design phase 
it’s important to pay great attention to the 
style and materials, which must be of the 
highest quality.

Creating a project design is important 
because you must be able to stand out 
to attract customers in every way. Lines, 
shapes and materials must come together 
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harmoniously in the style and personality 
that you want to convey.

The atmosphere of a jewellery shop must 
feel like a magical world.

The shop must thus respond to specific 
conceptual and aesthetic requirements to 
become a tool for SUCCESS.
It has to convey the sensation of making a 
ONE-OF-A-KIND purchase.

Audrey Hepburn once said…
“Nothing very bad could happen to 
you there.”



FUNCTIONAL 
DESIGN 

In the digital age, the modern consumer is increasingly exposed to new stimuli.
Customers want efficient and satisfying experiences, while feeling an increased need to expe-
riment, to interact and take centre stage.
What makes a jewellery shop stand out?

The shop must respond to specific 
conceptual and aesthetic needs to 
become a tool for SUCCESS.

Stage-like displays
Display tools such as a sales 
counter, display cases and 
additional furnishings such as 
armchairs are an absolute must to 
guarantee customers’ maximum 
comfort. 
The choice of display cases is 
especially important as they 
become stages for your products 
and thus, the stars of the show.

Illumination
Lighting choices must be spot on 
as they contribute to exalting the 
jewellery’s prestige.

Materials
Choosing the right materials is 
crucial as they define the character 
of your shop and the personality 
you present to the public.

The amount of space dedicated 
to displays
Depending on your total 
floor space, it’s important to 
decide how much of it should 
be dedicated to displays and 
to design objects created to 
entertain potential customers

Your customer path
What path should your 
customers go down?
To entice customers to explore 
your entire sales floor, the shop 
must be furnished with one or 
more points of interest to create 
an emotional connection. 
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Before, it was all about the shop owner’s sales skills, now the shop must sell on its own, 
taking customers on an emotional journey that inspires them to make purchases. The right 
environment can even raise their budget. For precisely this reason, pre-project studies and 
design phases are essential.

A good site supervisor is a key factor to a 
successful project.
The D&sign staff supervise all phases of the 
project with clear and efficient instructions 
and prevent any possible problems that 
may come up.

THE SHOP 
AS A SALES 
TOOL 6

PRE-ASSEMBLY D&SIGN STYLE
The pre-assembly phase of the shop is a 
fundamental part of the D&sign process 
as it allows our staff to coordinate with the 
architect on all details. Moreover, it allows 
us to present clients with a real 1:1 vision of 
the future shop.



ADVERTISING

One your shop is done, it’s time to present it 
to the public with an inauguration and the 
right advertising.

What’s the best way to advertise my 
company?

To attract new customers, advertising your 
store is non-negotiable, and now, more than 
ever, promotion occurs primarily online.

Advertising essentials:

• A coordinated and recognisable logo and 
image

• An avant-garde and constantly updated 
site

• Active and updated social media accounts
• Ad campaigns on social media and 

Google
• Potential offline campaigns in newspapers 

or magazines

7



www.designsrl.com

D&SIGN SRL SPECIALIZES IN THE DESIGN AND 
CREATION OF JEWELRY STORES.

PRODUCTION OF FURNITURE, SUPPLIES, 
INSTALLATION DISPLAYS, AND SHOWCASES 

FOR JEWELRY  STORES.

Via Cristoforo Colombo n.27 ,Torbole Casaglia 25030 (BS)
+39 (030) 2650828 info@designsrl.com


